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To:  All Branches

Dear Colleagues 
MOVEMBER CAMPAIGN - HIGHLIGHTING MEN'S HEALTH ISSUES - SPECIFICALLY PROSTRATE CANCER - HELP SAVE MEN'S LIVES "Movember - Donate to Save Men's Lives"

About The Campaign

Movember is an annual, international, month-long campaign, during November each year, highlighting men’s health issues, specifically prostate cancer.  The aim of which is to raise vital funds and awareness for men’s health, specifically prostate cancer and other cancers that affect men.

Central to the campaign is a novel, fun-based approach whereby volunteer fund-raisers celebrate the moustache. The Movember Campaign starts on November 1st when clean shaven volunteers have the remainder of the month to grow and groom their moustache. During Movember, each volunteer fund-raiser effectively becomes a walking billboard for "Men’s Health" and, via their Moustache, raises essential funds and raises awareness for Movember’s men’s health partners, The Prostate Cancer Charity and The Institute of Cancer Research by prompting private and public conversation around the often ignored issue of men’s health. At the end of Movember, a series of Gala events are held to thank volunteers for their support and fund raising efforts. 

Movember has continued to grow each year, both in terms of participation numbers and funds raised. In its first year 30 volunteer fund-raisers known as "Mo-Bros" took part in Movember and last year, across the globe more than 447,000 people got on board, raising more than £48.6 million for the Movember’s men’s health charities globally.

To date, Movember has raised over £188 million globally for the fight against prostate cancer and depression in men. Movember raised £79 million globally during the 2011 campaign, an increase of £31 million over the prior year. The funds were raised by 855,000 "Mo Bros" and "Mo Sistas" located in the UK as well as Australia, New Zealand, USA, Canada, Ireland, South Africa, Netherlands, Norway, Denmark, Finland, Belgium, Czech Republic, and Spain. In each country Movember partners with high quality men’s health charities that share Movember’s vision of having an everlasting impact on the face of men’s health And, more importantly, as a direct result, male awareness of health issues has improved with Movember helping to spread health messages directly to millions of around the world.


Going forward, Movember will continue to work towards helping to change established habits and attitudes and make men aware of the risks they face, thereby increasing early detection, diagnosis and effective treatment.

Spreading the Word - How it Works

Movember’s tag line is ‘changing the face of men’s health’ which articulately describes the challenge – volunteers change their appearance by growing a moustache for 30 days and the outcome – changing the understanding and attitudes men have towards their health. The moustache is Movember’s ribbon, it is the catalyst by which Movember intends to bring about real change through the awareness generated by the simple act of growing a Mo. The appearance of a moustache on a usually clean shaven man prompts questions from those around them. Throughout the month of Movember they are constantly asked the question - why the moustache? Each volunteer (Mo-Bro) then needs to justify his new look with an explanation about the unique challenges men face with their health, and key messages about prostate and testicular cancer. The result is a highly effective and authentic word-of-mouth campaign. 

Movember - a global movement

Since its humble beginnings in Melbourne Australia, Movember has grown to become a truly global movement inspiring more than 1.1 Million volunteer fund-raisers (Mo-Bros and Mo-Sistas) to participate, with formal campaigns in Australia, New Zealand, the US, Canada, the UK, Finland, the Netherlands, Spain, South Africa and Ireland. In addition, Movember is aware of men’s health campaigns right across the globe, from Russia to Dubai, Hong Kong to Antarctica, Rio de Janeiro to Mumbai, and everywhere in between. Movember is continuing to work to change established habits and attitudes men have about their health, to educate men about the health risks they face, getting them to act on that knowledge thereby increasing the chances of early detection, diagnosis and effective treatment. In 2010, over 100,000 UK volunteers (Mo-Bros and Mo-Sistas) got involved, raising £12 million, in 2011 even more was raised.

Big steps have been taken towards changing attitudes and habits relating to men’s health around the world but there is still much to be done to catch up with the women’s health movement. Movember aims to fulfill its vision of having an everlasting impact on the face of men’s health, by continuing to spark conversation and spread awareness of men’s health each year. 

The 'Mens Health' Awareness and Education Issue

On average men die five to six years younger than women. The suicide rate is four times higher for men than women and more than five men die prematurely each hour from potentially preventable illnesses. These are hard hitting facts; especially when you consider that there is no biological disadvantage that puts men at greater risk than women and according to recent research up to half of male cancer cases could be prevented by making healthy diet and lifestyle choices. The reasons for the current state of men’s health are numerous and complex but it appears that the biggest issue is the way in which men think about their health; preventative health being something many men just don’t compute. It is this issue that Movember’s Awareness and Education program is working hard to change. Awareness and education alters behaviour and mind-sets, it gradually breaks down barriers, removes stigmas and brings about real change. Movember wants men to take responsibility for their health, prevent illness by leading a healthy lifestyle and understand the symptoms and signs in both themselves and others so they can appreciate when and how to seek help if needed.

Prostate Cancer Facts
• One man dies every hour of prostate cancer in the UK.
• Prostate cancer is the most common cancer in men in the UK
• In the UK 41,000 men are diagnosed every year, over 100 a day.
• 1 in 9 men will get prostate cancer in the UK
• 250,000 men are living with prostate cancer
• 10,000 men die every year from prostate cancer in the UK

Only men can get prostate cancer and the risk factors associated with it are: 

• Ethnicity: African Caribbean men are three times more likely to develop prostate cancer. 
• Family: you are 2.5 times more likely to develop prostate cancer if your father or brother has had 
• Diet: if you have a diet rich in fat, dairy products and red meat, this may increase your risk of developing prostate cancer (and other health conditions).
• It is important that men of all ages are aware of their prostate and prostate cancer.

If anyone has any worries about the disease, The Prostate Cancer Charity has a whole team of specialist nurses who are there to answer questions on their confidential Helpline. Call 0800 074 8383 or visit www.prostate-cancer.org.uk to find out more about the disease.
The Movember UK Partners
The funds raised in the UK support the number one and number two male specific cancers - Prostate Cancer and Testicular Cancer. The funds raised are directed to programmes run directly by Movember and our men’s health partners, The Prostate Cancer Charity and the Institute of Cancer Research.  Together, these channels work together to ensure that Movember funds are supporting a broad range of innovative programmes in line with strategic goals in the areas of awareness and education, survivorship and research.

For more information on the programmes funded visit the following:
The Prostate Cancer Charity: http://www.prostate-cancer.org.uk/
The Institute of Cancer Research: http://www.icr.ac.uk/
One of the key ingredients to the International Movember Foundation’s success is the relationship they have with 'Men’s Health' partnerships. In each country, the Movember Foundation partners with charitable organisations who have a proven track record in delivering tangible results from funds raised and a significant amount of time and effort is put into building strong, solid working relationship. In the UK, the Movember Foundation partners with The Prostate Cancer Charity and The Institute of Cancer Research.
Campaign strategic goal 

The Campaign strategic goal is to get men to grow moustaches by creating an innovative, fun and engaging the annual Movember campaign that raises funds and awareness globally.

Fund Raising Strategic goals - the 'Movember Effect' - Awareness & Education, Survivorship, Research

Survivorship
Movember Foundation will fund survivorship initiatives that provide information and support for men and their families affected by prostate cancer that helps them make informed decisions and improves their quality of life.
Awareness and education
Through Movember annual campaigns and funded programs the Foundation will significantly increase the understanding of the health risks that men face and encourage men to act on that knowledge.
Prostate and testicular cancer research
Movember Foundation will fund catalytic research and clinical trials infrastructure that leads to significantly improved diagnostic and prognostic tests and treatments to reduce the burden of prostate and testicular cancer.
Influencing change in men's health
Movember Foundation will fund research that helps to inform health policy and knowledge translation that accelerates improved health outcomes for men.

Is Movember Making a Difference?
The answer is yes. Recent research carried out by Movember highlighted that the campaign is working successfully in terms of raising awareness whilst having a positive impact on making men think about their health. Movember participants were shown to spend more time thinking about health issues or reflecting on them than non-participants (the general population). To be specific, in the UK, the research revealed: 

89% of participants spent time thinking about improving their general health

57% of participants have had a general check-up

70% discussed men’s health with their family, friends or colleagues during Movember

58% carried out personal research on men’s health issues during Movember

51% worried about their general health

77% understood that their health depends on how well they take care of themselves

The research encouragingly shows that participation in Movember does encourage men to proactively engage in the management of their health. However, findings also highlighted that 50% of men had ignored an issue rather than go to a doctor. This is proof that there is still work to be done and Movember has a responsibility to keep raising awareness, thereby motivating and engaging men around the world to change the face of men’s health.


"MOVEMBER" Website:- http://uk.movember.com/
A significant number of CWU National, Regional and Branch Officers participated in the 'Movember' fund raising efforts in 2011 and more are expected to take part this year - please give them your full support.

Thanks for your support.

Yours Sincerely

Dave Joyce

National Health, Safety & Environment Officer

For instant updates: http//:www.cwu.org      email: info@cwu.org
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